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METHODOLOGY

® Target population: Parents of children aged 4-8, children aged 9 to 17 and one of their
parents/quardians (parent more involved in the child’s activities with the media).

Type of sample: Three-stage stratified random representative sample.
Strata: Geo-economic stratum (3 geo-economic strata) and urban/rural settlements

Data collection method: Personal interviews at respondents’ households (CAPI); Children completed
sensitive parts of the questionnaire by themselves.

Method of selecting respondents: In cases when there were more than one 9-to 17-year-old
household members, the last-birthday method was applied. In households where there were more than
one parent/guardian, interviews were conducted with the parent who was more familiar with the media
use of the selected child.

Size of sample: 1,050 parents and 655 children
Data collection period: August 2018




CHILDREN’S
MEDIA
ENVIRONMENT

Medijska
\"Egpismenost

— . e, / /45' 205
Growing up with media requires
their understanding



WHAT IS THE INFORMATION AND COMMUNICATION
ENVIRONMENT OUR CHILDREN LIVE IN?

DEVICES IN HOUSHOLDS WITH 4-TO 17-YEAR-OLD CHILDREN

Age 12-17

Age 9-11

TV set l

Smartphone

Classic
mobile phone

Tablet

Computer
or laptop — =

Game player
console games

Radio

MP3 Player £

Does your household own the following devices?
N=369 parents of children aged 4-8; N=331 children aged 9-11; N=324 children aged 12-17:

9 in 10 children in
Montenegro are
surrounded with

modern communication
and information
devices, regardless of
their age. Their
environment is
particularly dominated
by the screen devices.




WHICH INFORMATION AND COMMUNICATION
DEVICES ARE MADE AVAILABLE TO CHILDREN?

DEVICES MADE AVAILABLE TO CHILDREN AGED 4-17 IN HOUSEHOLDS

Age 9-11 Age 12-17

TV set l In addition to being

surrounded by modern
information and
Classic communication
mobile phone technologies, they are
Tablet also to great extent
Computer 5 5 rr.iade available to
orlaptop e children - mostly TV
Game player sets, smartphones and
game console computers. Availability
Radio of technologies
increases significantly

MP3 Player with children’s age.

Smartphone

Do you have access to that device in the household? Are you allowed to use that device by yourself?/Does your child have access to that device in the household?
N=369 parents of children aged 4-8-; N=331 children aged 9-11; N=324 children aged 12-17:




WHICH INFORMATION AND COMMUNICATION DEVICES DO CHILDREN

OWN?

DEVICES OWNED BY CHILDREN AGED 4-17

TV set
(in my room)

Age 4-8 Age 9-11 Age 12-17

16% 18% 24%

Smartphone

Mobile
phone

21% <63%* 919%xx 0
**63% 12-17

Tablet |:|

11% 12% 19%

9% 21% 34%

Computer I:I

Game player m
game console

7% 12% 11%

Radio ﬁ

6% 8% 15%

MP3 Player £

4% 3% 10%

Do you have your own...?/Does you child have your own (personal)
N=369 parents of children aged 4-8; N=331 children aged 9-; N= 324 children aged 12-17:

9 in 10 children aged
12-17 have their own
mobile phone.

6 in 10 children aged 9-
11 have their own
mobile phone.

1in 5 children aged 4-8
have their own mobile
phone.
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USE OF MEDIA
AND
MEDIA CONTENT

Media’s influence depends on the content
we choose and on how we interpret it



HOW OFTEN DO CHILDREN USE MEDIA DURING A TYPICAL SCHOOL WEEK?

FREQUENCY OF MEDIA CONSUMPTION

0/ -
o OF CHILDREN 12I1I:7veryday/Most days in the week  ® Never

v 16| 76% of children watch
Cable TV 63 @2 TV every da
Satellite TV | 23 (62) VR
TV via internet m (69) .
TV via mobie K] T 230 (1 Gl E LD R
Radio in the car 11 | (67) books every day -
Radio V|z? MI‘DS deV|.ce B (84) printed editions.
Radio via mobile m (D))
Online radio n (76)
Daily print / printed edition I (86) the radio every day,
Daily print / Internet edition n
Daily print in general sp @ :
News websites and portals m (61) 14% of children read
Weeklies I (84) news on portals every
Monthlies I day.

Books printed edition
E-books

How often do you use/read (MEDIA/DEVICES) within a typical week during a school year?/How often do you use/read (MEDIA/DEVICES) within a typical week?
N=324 children aged 12-17:




HOW OFTEN DO CHILDREN'S PARENTS USE MEDIA
DURING A TYPICAL BUSINESS WEEK?

FREQUENCY OF MEDIA CONSUMPTION

% OF PARENTS
° B Everyday/Most days in the week W Never

v 00 8 | 86% of parents watch
Cable TV (3) TV every da
Sotelite TV Cm 169) y cay
TV via mobile a (88) 40% of parents read
Radio in the car “ﬂ (44) news on online news
Radio via MP3 device (88)
ortals every day.
Radio via mobile m (78) p y y
Online radio u (85)
Radio in general I (42) 35% of parents listen to
Daily print / printed edition “ (56) the radio every daY.
Daily print / Internet edition ““
Daily print in general “
News websites and portals “ 30% Of parents read
Weeklies 5 (76) newspapers every day.
Monthlies E (78)
Books printed edition m (42)
5 )

How often do you use/read (MEDIA/DEVICES) within a typical week during a school year?/How often do you use/read (MEDIA/DEVICES) within a typical week?
N=324 children aged 12-17:




WHICH MEDIA DO PARENTS AND CHILDREN USE TO GET INFORMED
ABOUT THINGS THEY FIND INTERESTING?

MEDIA MOST FREQUENTLY USED TO GET INFORMED

42% of children get
informed via Google or
a similar Internet search

engine, 39% via
Facebook and 35% via
Instagram.

% B CHILDREN 12 TO 17 B PARENTS

Google or similar search engines

N
~

Facebook
Instagram
News on TV
You-tube

News on websites or portals .
8 in 10 parents most

often get informed
through television.

Daily print / online edition

Smartphone applications
Monthlies - magazines

Blogs and internet forums . . ,
Internet is children’s

first source of
information, while for
parents it's TV.

Daily print / print editions
Weeklies

Radio news

s_E——mHHm aal
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Twitter

Which media did you use to get informed last week about things you find interesting?/Which media did you use to get informed last week about things you find interesting
E N=324 children aged 12-17 N=324 parents of children aged 12-17:




HOW MUCH TIME DO CHILDREN SPEND WITH INFORMATION AND

COMMUNICATION DEVICES AND MEDIA?

TIME SPENT WITH MEDIA AND DEVICES

In minutes per day
Mobile phone usage

Watching TV
PC or laptop usage
Reading books
Playing games on console or another device B WORK DAY
Listening to the radio W WEEKEND DAY
Using tablet

Listening to the music via MP3

Reading magazines, newspapers, comic books

E How much time (in hours and minutes) do you spend (NAME OF ACTIVITY) on a typical day during a school year?
N=324 children aged 12-to-17:

Children aged 12-17
spend on average 8
hours IN FRONT OF A
SCREEN every day.

Total time spent with
the media is mostly
related to so called

screen media.




HOW DO PARENTS FEEL ABOUT THE TIME THEIR CHILDREN
SPEND IN FRONT OF A SCREEN (SCREEN TIME)?

ATTITUDES OF PARENTS ABOUT SCREEN TIME

% PARENTS 6 in 10 parents ARE NOT
m4-8 m9-11. particularly concerned
with regard to their

The child finds it hard to control his/her screen time
children’s screen time.
roee [

Although children aged
Notagree _ 12-17 say that they

spend around 8 hours in

front of a screen,
The child has a good balance between his/her screen time and the time he/she majority of parents

spends on other things. believe that their

Agree _ 63 children have a good

" - balance between their
ot agree .
I screen time and the

Neither agree or I time for other activities.
disagree

Neither agree or I 9

disagree

E N= 1,050 parents of children aged 4 -17;




WHAT COULD CHILDREN NOT IMAGINE THEIR DAY WITHOUT?

CHILDREN'S ATTITUDES ABOUT THE USE OF DEVICES

% B TOTAL CHILDREN 9-17 H9-11 12-17

60

Mobile phone usage

~

Watching TV

PC or laptop usage

Playing games on console or
another device

Reading magazines, newspapers,
comic books

Using tablet

Listening to the radio

— — ETEE ===

Listening to the music via MP3
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If you think about things you often do, which one of them would you miss the most if you were not able to do it any more?
N= 331 children aged N=324 children aged 12-17:

Most children (43%)
aged 9-17 would miss
their time spent with

their mobile phone the
most.

However, there are
significant differences
between different age

groups: younger
children would miss TV
to a much greater
extent, while for older
children time spent with
their mobile phone is
more precious.




WHICH IS THE MOST FAVOURITE TV CONTENT AMONG OLDER CHILDREN?

FAVOURITE TV PROGRAMMES

%OF CHILDREN AGED 12-17

Movies

Sport and sport news

Music program

Funny video clips

TV series

Documentaries

Foreign children’s programs
Celebrity news

Music contests

Quizzes or other contests
Domestic children’s programs
Reality shows

Talk shows

Political news

Morning programs

Don’t know

What are your favourite three TV programmes that you watch?/ Where can you find more of your favourite TV programmes?

N=324 children aged 12-17:

I
.38
I T
24
21

16 |

14

.-:‘ENHHH

As regards the most favourite TV
content of children aged 12-17,
most of them (between 51% and
66%) find such content more often
on foreign (cable) TV channels.

The favourite TV
content is primarily
entertainment or sports
related.

They find TV content
they are interested in
and they need mostly
on foreign, cable TV
channels.




HOW DO PARENTS PERCIEVE WHAT THEIR CHILDREN FIND
INTERESTING WITH REGARD TO TV CONTENT?

FAVOURITE TV CONTENT AND PROGRAMMES

% PARENTS’ PERCEPTION ASSESSMENT BY CHILDREN
m4-8 m9-1] 12-17

According to parents,
younger children (4-11)
like watching children'’s
programme the most,
| 49 | while older children (12-
17) watch movies, sports
and music channels.

Foreign children’s programs
Domestic children’s programs
Sport and sport news

Funny video clips

Movies

Music program
Documentaries

Music contests

e

—

TV series The parent’s perception

generally matches the
responses of children aged
12-17, which indicates that
they have a good overview
of their use of media.

Quizzes or other contests I
Celebrity news i
Reality shows 1
Morning programs i
Political news ‘i
Talk shows 1
Don’t know I

g — = ="~ 1o
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Which of these programmes is your child’s favourite programme? / What are your favourite three TV programmes that you watch?
N=324 children aged 12-17




FAVOURITE TV CHANNELS OF CHILDREN AGED 12-17

FAVOURITE TV CHANNELS

% OF CHILDREN 12-17
Arena 5 I %

ArenaSport 1 HD
NICKELODEON
PINK

PRVA

FOX LIFE
DISCOVERY

MTV

Arena 1

Arena 3

Arena 2

Arena 4

FOX MOVIES
PINK M

FOX CRIME
Cinemax
NATIONAL GEOGRAPHIC
HBO
EUROSPORT 1

Children and young people
aged 12-17 mostly watch
TV channels predominantly
with sports, entertainment,
movies and documentary
programmes.
Majority of the favourite
channels are foreign and
cable TV stations, which
indicates their greater
ability to respond to the
needs of children and
young people.

As regards TV channels that you regularly watch on TV, which of them do you consider your favourite TV channels?
N=324 children aged 12-17:




HOW DO CHILDREN PERCIEVE THE “"OFFER” OF THE MEDIA CONTENET ON
DOMESTIC, FOREIGN TV CHANNELS AND ON THE INTERNET

MEDIA OFFERING ADEQUATE CONTENT / MULTIPLE CHOICES

%OF CHILDREN AGED

At Montenegro TV channels M At foreign TV channels At Internet

Children aged 12 to 17
deem that they can find
Interesting = 24 media content matching
their needs, interests
and age first of all on

Appropriate to age 27

Useful 27

Easy to understand o the Internet, then on
FOREIGN CABLE TV
Inspirational [ CHANNELS, which
simutative B imposes new challenges
for the domestic media
Amusing = 26 production.

Educational 32

In your opinion, is there enough content...? / Do you think there is enough content...? (AFFIRMATIVE ANSWERS ARE SHOWN)
E N=324 children aged 12-17




HOW DO PARENTS PERCIEVE THE “"OFFER” OF THE MEDIA CONTENET ON
DOMESTIC, FOREIGN TV CHANNELS AND ON THE INTERNET

MEDIA OFFERING ADEQUATE CONTENT / MULTIPLE CHOICES

% RODITELJI .
At Montenegro TV channels  m At foreign TV channels At Internet

Appropriate to age 27

Parents fully agree with
: : the children’s
Useful = 28 assessment that better

Interesting 26

quality content, adapted
to children’s age, can be
found to a greater
: : extent primarily online,
Simulative | 23 and then on foreign TV
: : channels (cable).

Easy to understand 38

Inspirational 24

Amusing 31

Educational 33

In your opinion, is there enough content...? / Do you thmk there is enough content...? (AFFIRMATIVE ANS WERS ARE SHOWN)
E N= 1,050 parents of children aged 4 to 17;




HOW DO CHILDREN USE DEVICES TO ACCESS DIFFERENT MEDIA CONTENT?

USE OF TV SETS AND SMARTPHONES

% OF CHILDREN AGED 12-17

B TV DEVICE B SMARTPHONE
Watch Movies
Follow political news
Follow sport events
Follow sport news

Watch TV series Children (1 2to1 7)

Watch cartoons

Watch children’s TV program/mini-movies/songs consume most Qf the
Watch TV documentaries

Watch TV reality shows video content through
Watch Talk shows TV, while smartphones

Listen to music

Engage on social media are reserved for social

Read blogs or blogging networks and specific
Watch vlogs or vlogging

Send messages digital content.
Send and receive e-mails
Watch YouTube video clips and other YouTube video materials
Watch video tutorials
Play games
(Video calls) Talk via Skype, Viber, WhatsApp
Watch other on-line TV programs

If you think about things you can do with different devices, with which one of them do you most often...?
N= 1050 parents of children aged 4-17; N=324 children aged 12-17:




SOME INTERESTING FINDINGS

22% of children did not

read a single book (in
addition to school
assignments) in the past year

43% of parents did not

read a single book in the
past year

63% of parents and

61 % of children

switch TV channels until they
find a programme they are
interested in

1/3 know in advance
what they will whatch on TV




MEDIA'S INFLUENCE
ON CHILDREN

Switch on your critical thinking and
spot fake news



WHICH MEDIA INFLUENCE YOUR CHILDREN THE MOST?

ASSESSMENT BY PARENTS AND CHILDREN

ASSESSMENT BY
PARENTS’ ASSESSMENT

% 0 CHILDREN AGED 12-17
B S mA4-8.. M9-11..... 0 12217 M :

Theatre
Nothing
Something else
Don’t know

Magazines, weeklies, monthlies

Social Networks
Daily print

Cinema

When you think about media, in your opinion which one of them has the biggest influence on your child?/
When you think about media, in your opinion which one of them has the biggest

E influence on you?

Parents are of the opinion
that the influence of TV
decreases with older age,
while the influence of the
Internet and social
networks increases.
Within their self-
assessment, children aged
12-17 confirmed their
parents’ perception. This
indicates that parents have
a good overview of their
children’s media
consumption.




HOW DO PARENTS ASSESS THE IMPACT OF SCREEN TIME ON THEIR

CHILDREN'S DEVELOPMENT?
PARENT’'S ASSESSMENT OF THE IMPACT OF SCREEN TIME ON THEIR CHILD

% OF PARENTS
B NEGATIVE POSITIVE NEITHER NEGATIVE OR POSITIVE

On their mental and physical health 50 The impact of screen
and development . o .
time and mediais a
priori neither positive
On their closeness with family nor negatlve for most of
members parents.

About 1/3 of parents
On the quality of their relationships deem that there are
with their pairs negative effects of their
children’s time screen.

On the quality of their relationships
with their family members

In your opinion, what is the impact of time that children/parents spend with the media, especially TV and mobile phones, on...?
E N= 1050 parents of children aged 4 to 17:




HOW DO PARENTS ASSESS THE IMPACT OF SCREEN TIME ON THEIR

RELATIOSHIP WITH CHILDREN?

PARENTS’ ASSESSMENT OF THE IMPACT OF SCREEN TIME ON THEIR RELATIONSHIP WITH CHILDREN

% OF PARENTS

B NEGATIVE POSITIVE NEITHER NEGATIVE OR POSITIVE

On the quality of their relationships 46
with their children

On the quality of the communication
with their children

On the quality of time spent with
their children

On the quality of emotional
relationship with their children

In your opinion, what is the impact of time that children/parents spend with the media, especial TV and mobile phones, on...:
E N= 1050 parents of children aged 4 to 17:

For almost half of the
parents, the impact of
screen time and media
on the quality of their
relationship with

children and on their

social dynamics and
interaction is neither
positive nor negative.

About 1/3 of parents
think that time spent
with the media affect
badly their relationship
with children.




DO CHILDREN AND PARENTS TRUST THE MEDIA?

THEY RECEIVE FROM THE MEDIA?
All true Most of them true
CHILDREN 12-17 Some of them true B Most of them untrue Most parents, as well as

TV 47 40 older children, are
Radio 6 careful and cautious
when it comes to the

accuracy and
authenticity of

Magazines

Social networks or... 45

Dailies/print edition 6| information they receive
Dailies/online edition from the media.

PARENTS OF CHILDREN 4-17

TV .. .
Television is the most

trusted medium, and
Magazines 22 parents are much more
Social networks or...1 24 cautious with regards to
social media/networks
than children.

Radio

Dailies/print edition 27

Dailies/online edition 3 29

Are you confident that information you find about via ....
N= 1050 parents of children aged 4 to 17; N=324 children aged 12-17:




IS IT EASY TO ASSESS THE AUTHENTICITY OF INFORMATION IN DIFFERENT

MEDIA?

ASSESSMENT BY CHILDREN AND PARENTS

% CHILDREN 12-17

-]
<

Radio :

Magazines :

Social networks or applications :
Dailies/print edition :
Dailies/online edition :

PARENTS OF CHILDREN 4-17 :

-
<

Radio :

Magazines :

Social networks or applications :
Dailies/print edition :

Dailies/online edition :

B HARD EASY
: 19
21
22
25
20
22

w
|

25
26
29
32
28
28

N
~

N
|

N
~

How simple is it to assess whether a piece of information announced via (MEDIUM) is authentic or not?
N= 1050 parents of children aged 4 to 17; N=324 children aged 12-17:

Almost 40% of children
think that it is difficult
to spot fake news on TV.

On this topic, parents
feel more confident in
assessing the
authenticity of
information.

Both parents and
children find
authenticity of
information on TV most
difficult to assess.




WHAT ARE FAKE NEWS AND HOW TO SPOT THEM?

ASSESSMENT BY CHILDREN AND PARENTS

PARENTS 38% of children aged
12-17 and 49% of
parents have heard
about the term FAKE
M Heard of NEWS.

B Know meaning

....but most of them do
CHILDREN 12 TO not know what it
17 means!

Have you ever heard of the term 'fake news’? In your opinion, what are ‘fake news'?
N= 1050 parents of children aged 4 to 17; N=324 children aged aged 12-17:




SOME INTERESTING FINDINGS

62% of children say that

they have asked their parents
to buy them something they
saw being advertised on TV,

(o) .
and 65 /O something
advertised on Internet.

57% of children say they

imitate their media heroes —
they have a similar haircut,
wear similar clothes, do similar
things..

Every second child (47%)
Is interested in participating in
the production of TV
programme for children, and

every second parent
(49%) would suport their child
in this.

Every second parent
(48%) would not send the
children to a TV song, dance,
acting contest or similar, as
they think it is better for the
child to be criticised by a
professional without the
publlic pressure.




PARENTAL
MONITORING OF
MEDIA USE

— 7/ t}

The adults attitude
towards the media influences

the children’s attitude towards
them



A FEW INTERESTING FINDINGS:

OF CHILDREN say that that their TV set is turned on even when no one is
watching it, just as a background noise

OF CHILDREN say that their parents, when they are busy, switch on the TV
or YouTube and let them watch whatever they want in order to be able to
finish their tasks in peace

OF CHILDREN say they have watched TV content rated as inappropriate for
their age

OF PARENTS do not pay attention to the appropriate age ratings for certain
TV content or do it rarely

OF PARENTS let children watch TV content rated as inappropriate for their
age

OF CHILDREN AND almost the same percentage of parents (47%) have reported
that, when the family watches TV together, the father has the remote control
and therefore he bears the responsibility for the content they watch.




SOME INTERESTING FINDINGS
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HOW OFTEN DO PARENTS TALK TO THEIR CHILDREN ABOUT INAPPROPRIATE
MEDIA CONTENT?

ASSESSMENT BY PARENTS AND CHILDREN -% OF ANSWERS:
REGULARLY AND FREQUENTLY

® CHILDREN 9-17 ® PARENTS OF CHILDREN 4-17 Most parents
: regularly talk to
their children about
inappropriate
content on the
Internet, TV and in
video games, while
every second parent
regularly talks to
their child about

TV contents not appropriate

Print contents not appropriate
for age

Radio contents not
appropriate for age

Video or internet games lnapp.roprlate
contents not appropriate for content in the PE‘ESS
age and on the radio.

Internet contents not
appropriate for age

Children have
confirmed this with
similar percentages.

Have you ever talked with your child about...?/ Have your parents ever talked to you about ...?

N= 1050 parents of children aged 4 to 17; N=331 children aged 9-11; N=324 children aged 12-17:




HOW OFTEN DO PARENTS ADVISE THEIR CHILDREN ON INAPPROPRIATE
CONTENT IN DIFFERENT MEDIA?
ASSESSMENT BY CHILDREN AND PARENTS -% of answers: regularly and frequently

W CHILDREN 12-17 M PARENTS

6 in 10 parents claim
that they regularly
advise their children on
inappropriate media
content, and this is
confirmed by almost the
same percentage (56%)
of children aged 12-17.

Focus of those talks is
primarily on
inappropriate content
on the Internet and TV.

internet

Do you ever give information or advice to your child how not to get exposed to the media content on (MEDIUM) that is inamrogriate for his/her age?
t.

Do your parents ever give you information or advice how not to get exposed to the media content on (NAME OF THE MED
N= 1050 parents of children aged 4 to 17; N=324 children aged 12-17.

at is not appropriate for your age?




DO PARENTS BELIEVE THAT THEIR CHILDREN WOULD TELL THEM IF THEY
WERE EXPOSED TO A MEDIA RISK?

ASSESSMENT BY CHILDREN AND PARENTS - shown in %

ASSESSMENT BY PARENTS ATTITUDE OF CHILDREN AGED 12-17
Would they tell somebody? Would you tell somebody?

63% of parents believe
that their children
would talk to them if
they were exposed to
some inappropriate

media content.

68% of children would
tell somebody, but one
Who? Who? in five children would

not talk to their parents
B T

® PARENTS = SOMEONE ELSE ® PARENTS = SOMEONE ELSE

If, for example, you: watched TV, read magazines, listened to the radio or were on the Internet, and if you saw/heard/learned something that would upset or worry
you or something you did not like, would you tell somebody about it?/Who would you tell first?

N= 1050 parents of children aged 4 to 17; N=324 children aged 12-17.




WHICH RULES AND LIMITIATIONS DO PARENTS IMPOSE TO THEIR

CHILDREN IN RELATION TO THE USE OF MEDIA?

ASSESSMENT BY PARENTS - % OF ANSWERS

% OF PARENTS

Which internet contents can consume
Which internet sites can visit
Which TV channels can watch

Which TV contents can watch

Which video or internet games can play

Which radio contents can listen - -
Which radio stations can listen to - - 22
Which music can listen to - - 27

Do you as a parent apply some of these rules and limitations? / Do your parents have rules and restrictions as regards...

N= 1050 parents of children aged 4 to 17; N=331 children aged 9-11; N=324 children aged 12/17:

In their rules and
limitations, parents are
mostly focused on the
selection of media and

media content.

They are mainly focused
on TV and the Internet,
and rules and limitations
become more flexible
and less frequent with
children of older age.




WHAT ARE PARENTS MOST CONCERNED ABOUT WITH REGARDS TO THE
MEDIA USE BY THEIR CHILDREN?

ASSESSMENT BY PARENTS - % OF ANSWERS

B How much time spending B When (which day part) B Contents to which can be exposed while Nothing

Watching TV E I

Using internet

PARENTS ARE
PRIMARILY CONCERNED

Reading books ABOUT THE CONTENT
THAT CHILDREN COULD
Using mobile BE EXPOSED TO!

Listening to the
radio

Reading magazines

What is your biggest concern as regards media use by your child?
N= 1050 parents of children aged 4-17;







HOW OFTEN DO PARENTS AND THEIR CHILDREN ATTEND CULTURAL
EVENTS?

ASSESSMENT BY PARENTS AND CHILDREN -% OF THE ANSWER: NEVER IN THE PAST 12 MONTHS
B CHILDREN 9-17 B PARENTS

Visited theatre

Visited cinema CRISIS OF CULTURE FOR
CHILDREN, YOUNG
PEOPLE AND PARENTS:

Visited museum

Most children and
Visited art exhibition parents did not go to
the theatre, cinema,
museum, gallery... at all
in the past year.

Visited music event
(concert)

Visited night club

Visited sport event

Did you in the past 12 months... / Did you in the past 12 months... (% OF THE ANSWER: NO)
N=1050 parents of children aged 4-17; N= 655 children aged 9-17;







While we spend our time “in
front of a screen”, somewhere
out there real life is happening.
In this real life, priceless, relevant
life experiences are being built

and foundations for personal,
social, cultural and moral values
are being laid!
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Influence of media depends on
how we use them



